                                                          ES Test
What makes a product likely to succeed online?

Based on the book E-shock by Michael DE Kare –Silver, the website introduces the so called “ES Test”, where ES stands for electronic shopping. The test involves 3 determining aspects of the product, these are:

1 Product characteristics: each product has set of characteristics which relate to the 5 sense of sight, sound, smell, taste and touch. Some products mainly relate to one sense. Or ex , perfume mainly relates to smell while a music CD depends on sound. Other product can relate to more that one sense, food for example can relate to smell, sight and touch. Up to now online shopping can mainly involve sight and sound senses.

2. Familiarity and confidence- products that people are familiar with and brand names that are well known to people tend to do well online. Also, people would buy product s from a well established supplier because they feel confident that they will not be cheated. Hence, within this context  the internet makes big companies even bigger.

3. Consumer attributes – This step of the ES test looks at consumers habits and attitudes which will help determine how well a perspective product will do online. Consumers can be divided into many categories and each category tend to behave differently online. The website gives a list of categories which the reader should consider.

ES test is just an indicator and doesn’t always guarantee the success or failure of a certain product. There are some products that will score low in almost all aspects of the ES test but because of the wide reach of the internet or because the product is so specialized it will succeed online.

